No 40.

(1) [HENZOHEED]
@ In college classes in America a higher value is placed upon efficiency
and directness of expression than on certain forms of politeness that are
observed in other countries.
> TAVAIDKZDRETIL, METRONDHEEDILBEDOERID E ., $IRMEORIZDE
B, JYEWEENENIN TS,
O ik
- a higher value DE5E, ZEIRED D, B EIXI A2 N~ IZHWMEEEZELS [E\WH E
BOMEIZH D,
- g3l efficiency and directness of expression]&lcertain forms of
politeness] T, &b 56EFTER A (upon A / on B) TSHENIXTEE,
- place a value upon A:TA &9 5], AFEFE:put emphasis on A, attach
importance to A,
- directness of expression:FBFEDERM ],
- certain: [ HBRED ~ |, ZTTIEPRE AE (A= BE6),

- BRE ¥ a certain personl H»25EED A |

- #RARE:T m certain of his success. IO EHERE LTV

-> AETHFED IS HEELTWS IELEENELRS,
- that are observed in other countries: R & T politeness =1E4, [HE
TROLHNSILEDOER L,

@ If a professor asks students whether they have understood an
explanation he has given, he wants a straightforward ‘yes’ or ‘no’.
- BRINZEIZ, B DRAZEBL/2NE N e ERDL X BRAKDTODIDITREL
NI I IoOWz 1 THB,
O iR :
- whether fi=~»E50 | 28 45 (ask DEMIEE),
- EfEEIEIZTHL :The professor said to the students, “Have you understood
the explanation I have given?”
- INHEEEEEETIE whether &i(RE#25EERM) 127425,
- he has given:3#EZ T, [T TIZE X =M,
- straightforward: [#EZ, EYELRN], straight(£-79<) + forward (FiN),

(2) [HEZOEE@ that - / those - J{(&IRK)
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(D In most cultures, both parents invest heavily in their children.

= ZADXATIE, WHLEEITTFEEIIZRBFEEZ LTV,

O ik

- invest heavily in A:TA 2D 1 - -E&21E< ],

- invest DR 5T VEE In-(FI2)+ vestire(EKIREEZERED)>HIZERS | =[&FE- 5
RPEXAD DR,

« both parents: &L &2, both A and B DR,

@ However, men’ s investment of time in direct child care is generally less
than that of women.
- UL, BEENZERICECTREOKREIL BHEOHN—BINIZELY D0,
O iR :
- less than:T~& DAz,
. HhEEIZ Imen’ s investment of time J& that of women], that &
investment (B%0) 2459,
- However 3#5EIGF (= XXX & 24, XHRTHEBEEH).,
— ffil:He is poor. However, he is honest. ({#IZ& L\, ULHL, EEX, )
- #HtaAD however(=E4Hi % E<) IXCEEEE.
— ffl:However hard he tries, he cannot win. (X AZIZEZHLTE, HIFEHETHW,)
- ZOXD however I$FFE (BHEIF) THY, ML X FE L2 27%<,

@ This is an evolved strategy that reflects specialization of labor between
the sexes.

- ZhiE, BELXHEOBEDEE RBUZEL EDOMIRTH D,

O iR :

- that reflects ...: B & FHE,

- reflect A:TA 2 R§5],

- specialization of labor: [ @DH %],

 This DIERAR FIXBHEETEDEIRANDZREDZE | 21K, $ahb I BENMEEL SR
Z ENEZRNLREIRZED ILWOEE,

@ The man provides protection and resources, whether meat in primitive
ages or salary in modern days, while the woman does most of the direct
care.

- BIIFRBRRZOAZ, WRLRSHER 252D WO THRECEIRZEMH L. ZIIFIRD
REEDZ=H->TWS,
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- provide A:TA%25%25],
- whether A or B:TA ThiB Thi|, BHe2RTEFAH(TA TH>TEB TH>TH
~1),
= [EH5DBATE~THDIZLERT,
- primitive ages:[JFEIAFR ],
- while:[—75T ], xfELDEHRRA

(3) [HE% -+ than S think]
O These days, many products are nearly identical to one another in quality
and price.
- SHTIX ZLOEENREPMIEDORTIZLALFUTHS,
O iR :
- nearly = almost:[Z& AL |, BlF, Bk -V AFLEIFIZFERE.
— only slightly less formal than almost(BFLZII7=KK),
- identical to A:TA &2 TH5 |, FBIRIZTTVEE identitas(Fl—M%)— identity
(El—) LER,
- in quality and price: B LMIEIZE T, in=I~DHT 1,

@ If products are almost the same, what makes consumers buy one brand
instead of another?

- BIENFIEALREURS, REHEBEIIMTIILRH DT IV REEIDEAIDN,

O iR :

- what makes A do:[fad¥ A IZ~XE25DH ],

- instead of A:TA ORHVIZ

@ Although we might not like to admit it, commercials on television and
advertisements in magazines probably influence us much more than we
think they do.
= BDIFRONE LIV, TLERMEEDA S IX R BN B> THWS L RIZAAZHIC

HEEEZTWBDEAD,
O iR :

- Although we might not like to admit it:ZE#4Hf,
- influence O:TOIZE2 52 5],
- much more than we think (they do) :[#/=bMES>LVEFT oL,

— than #iN® they do . --than we think they influence us %7,
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(4) [less - than ~1{JuMK)
(@ The researchers then followed up with the participants every two years,
contacting them to assess changes in their physical and mental functioning.
= MFEEEHITTDE, 2 FILIISMEZEBHU. FENE XORBHIEREDZE b % 344
57-DIERE & BN 77,
O iR :

- follow up with A:TA 2 EBHFEAET S,
- contact A to V:TAIZV §5/-DILEETS ],
- every two years:[2 T, |, every 1Z[ZLIZiE) R EEAM | 2RI REA,

— fil:every three days(3 HZ&I2),
each [3fER| %583, every (X2EDEHA% 3,

@ At the end of the study, 319 participants had developed dementia,
including 221 with Alzheimer’ s disease.
- IFFERE TR, 319 ADSMEBEDZBFVEEZFIELTHY ., ZDHH 221 ANTIVYNA
J—8TH-o7z,
(©p &7 Erk
- including ~:[~%2&®TJ, WESGFNLSEAH,
- dementia:ZERIZSTVE de-(BENT) + mens, mentis(iy-¥4#) = H NS EEN~
RRE .

— mental (D) L FIFER,

@ The research subjects with higher physical function scores at the start of
the study were three times less likely to have developed dementia than
those with lower initial physical function scores.
- FHFEHIBRHI S AREREA O 7 DE N> 7R E 13, A3 T D&M -7z A2 IZHART, BRRE
BRFETHHEEMED 3 0D 1 IFE{EMN- 7,
O iR :
- less likely to V:IV 3 2R BEMAME N,
- three times less likely:[~®D 3 50D 1 OMERT ],
- than those with lower ...: &N R Ithose (N4 ) | +{EEfiFE with lower
physical function scores.,

SubJeCt %338, [OERE (=22 Cld research subjects) IT@XZE I I@FE ], Xk

REERNEDD,
- FEIEBEILSTVEE sub—(TI2)+ lacere(#%173)=TX%EDEELIZEL I,



