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The mass media, printed and broadcast, are probably the most pervasive
influences on attitudes and opinions in the modern world.

ENRIEEAR L BOREARDTE % GO AAT 4 7IE BREFRIZBWTA X DRREDCERIZRE
[LEIICHEE B2 5FETH D,

RPN

printed and broadcast:i#Z%4 8T, mass media ZZEEEF, EIRIEBHEZ D 2
DOATATHRERL TS,

are probably: ¥#E2DE(Z probably ZHW=3, [BZ6~ThHh5]

the most pervasive influences: & EfkFR¥H, pervasive (XITAKTXESD, E XL T
W3]

(52JK] :pervasive iZMper GELT) +vade (7<) IDSIRAE, [2FIITIES LW H=
a7 VA,

on attitudes and opinions:influence on AlA 20T 5852E

® F2X



—_—

It

i

IZREERE S

=111

Access to mass media is, in fact, one of the defining characteristics of

modernity.
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Other, more powerful forces may exist within a given region or culture.
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On a global basis, however, in terms of sheer numbers reached, other forms
of communication cannot compete with the words and pictures carried in
newspapers, broadcasts, magazines, and advertising.
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For example, the ways women are presented in the mass media strongly
affect people’ s notions on woman’s place, as it is and as it ought to be.
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